
49K+ 

DIGITAL LANDSCAPE

NORTH AMERICA’S HORSE SHOW MAGAZINE  •  PUBLISHED SINCE 2003

OUR CONSUMER

Affluent & 
Passionate

As North America’s 
Premier Horse Show 
Magazine, The Plaid 

Horse appeals to  
horse show attendees 

everywhere from 
the USEF Premiere 

level to local schooling 
shows and IEA & 

IHSA competition. 

Our readers are  
well-educated, have 

a high disposable 
income, and a passion 

for horses.

357,000+ 
Total  

Audience

$242,000
Average  

Household  
Income

 85% 
Female

42% 
25–55  

Age Group

Website, Digital Magazine and E-Newsletter

Each month, The Plaid Horse reaches 

85K+ UNIQUE ENGAGED READERS 
through our website, the digital magazine and opt-in e-newsletter subscribers

Social Media Influence

THE PRINT MAGAZINE

NATIONAL PRINT AUDIENCE:   125,000+  

The Plaid Horse is present at 

1,000+ HORSE SHOWS, CLINICS, & EVENTS
throughout North America and is also available at tack stores,  

feed retailers, and mobile equestrian boutiques. 

COVER STORY: ABBYGALE FUNK 
The Education Issue featuring:  
Emory & Henry • Enviro Equine  

Taylor Harris Insurance Services  
St. Andrews University • CPI  

It Happens • Found on Facebook

North America’s Horse Show Magazine • January 2021 • Published Since 2003

$5.99 (ISSN 2573-9409) 
theplaidhorse.com

9
issues  

in 2021

 10,000
printed copies  

per issue

NORTH AMERICA’S HORSE SHOW MAGAZINE  •  PUBLISHED SINCE 2003 •  MARCH 2021

The Lifestyle Issue

COVER STORY

Soundness
Solutions

$8.99 (ISSN 2573-9409) 
theplaidhorse.com

LIFESTYLE HORSE CARE EDUCATION FASHION 5 MILLION+ 
Page views  

in 2020

 95% 
of magazine readers visit  

theplaidhorse.com

400K 
Average website monthly 

page views (cross-posted)

ACROSS OUR SOCIAL MEDIA 
PLATFORMS, WE REACH:

  122,000+

12K - 500K 

 100K+ Pinterest 
engagement 80K+ Instagram 

followers

Facebook followers  
(never seen a downtrend)

Organic post reach,  
per post



THE PLAIDCAST - THE PLAID HORSE PODCAST ACCOLADES & TESTIMONIALS

Launched in 2016, each weekly episode  
of “The Plaidcast” features in-depth 
conversations on topics that matter: 
horsemanship, collegiate equestrian,  
the state of our sport, and horse show 

“how-to”s for riders at every level. Also, 
one episode each month is devoted to the 
mental side of your ride. Guests include 
Olympic equestrians, top hunter/jumper 

and equitation riders, trainers, horse show 
managers and industry insiders. 

OVER 10 MILLION 
DOWNLOADS

Available via

Additional Platforms, Opportunities & Info

★ ★ ★ ★ ★
“Tonya Johnston does a great job with this podcast.  
She is insightful, positive and knowledgeable about 

mental skills applied to equestrian sport. Tonya’s guests 
are frequently renowned professional horse people who 

have a particular interest in mental skills.”

★ ★ ★ ★ ★
“I absolutely love this podcast! I have recently reentered 

the horse industry after taking a few year hiatus, but  
this podcast has helped me dive right back in.  

An informative tool that is playful and enjoyable.”

“I just listened to this week’s Plaidcast 
and great job! Always super interviews.”  

—TOM O’MARA, US Equestrian President, Ocala, FL

★ ★ ★ ★ ★
“The best equine podcast! Especially for moms  

who are trying to navigate the equestrian industry 
 for their kids. Loads of useful information.”

★ ★ ★ ★ ★
“By far the best equestrian podcast out there.  

The guests, the questions, the conversations and the  
hosts create the most informative episodes!  

I look forward to the new episodes each week!”

Listener Reviews

Advertising in The Plaid Horse is a 
comprehensive experience—TPH makes 
sure HorseWorks Insurance is out there 

in print, online, and on social media, 
as well as discussed and promoted at 

horse shows. There’s no better or more 
cost-efficient way to spend advertising 
dollars—our message is spread across  
a large number of forms of media.”

—BRENDAN TETRAULT, Agent & Founder,  
HorseWorks Insurance Specialists LLC

“Our partnership with TPH  
has really been invaluable–from 

exposure to making new industry 
contacts to growing our business 

exponentially–it’s certainly  
our wisest business move yet!”

—ANDREW RYBACK, Owner, Andrew Ryback Photography, 
Carpentersville, Illinois

“I know our advertising in  
The Plaid Horse works extremely well 
because there is very rarely a day that 

goes by that someone doesn’t say,  
‘I saw you in The Plaid Horse.’  

From California to New England, 
Florida, and both coasts of Canada, 

new clients call in from seeing my ads 
in every issue. If you are considering 
advertising yourself, your program, 
your horses, and more to a national 

audience, I would tell you that if  
you’re looking for the best bang  

for your buck and to reach the most 
potential customers, The Plaid Horse  

is the place for you!”
—EMILY ELEK, Stonewall Farm, Ixonia, Wisconsin

We read every issue of  
The Plaid Horse religiously.  

The magazine’s approach to  
thinking about your horse and  

your ride very specifically is 
consistent with our values.” 

—TRACI & CARLETON BROOKS,  
Balmoral Farm, Los Angeles, California

“I was totally impressed with  
the quality and effectiveness 

of The Plaid Horse’s  
ad placement—I had 

immediate positive quality 
feedback with my e-blast  
and 1/4 page ad after the 

months I spent wasted  
in other formats.”
—DR. JOSHUA B. HALL, DVM, Owner,  

Anacapa Equine, Inc., Southern California

“I loved advertising with The Plaid 
Horse! Amazing writing and beautiful 
layout of our company’s story! They 
were so patient as I went through 

detailing the founding and growth of 
our company. It was as important to 
them as it was to me that we got it 

right!  It’s an amazing publication run 
by a group of people who love horses 
and want to create a quality product! 

Their dedication to excellence is 
reflected in the quality of their work!”

—KIMBERLY ROGERS, owner & founder of Piccoli Horses

Sponsors

Hosted by

Piper Klemm, Ph.D.
Publisher of  

The Plaid Horse magazine

Tonya Johnston, MA
Mental Skills Coach 

and author

or


